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Never underestimate the power of a positive client review. They aren’t just testimonials; 
client reviews are powerful tools that can help you generate new leads and grow your 
business. 

Here are a few ways to utilize reviews as marketing tools:

They build trust and credibility. 

This is extremely important when forming a comprehensive review marketing 
strategy. If you own a personal business website, include a dedicated section that 
showcases your positive client testimonials. Highlight noteworthy achievements 
and success stories to demonstrate your expertise and track record of satisfied 
customers. This forms compelling social proof for your potential clients to know 
you’re trustworthy and best suited for their needs. 

[Line break} With the RateMyAgent web-widget, you can automatically import 
your reviews to your website, creating a stream of content 
that'll boost your SEO while convincing 
potential clients of your customer service 
and expertise.

But what if you don't have a website? 
Your RateMyAgent can act as one by 
showcasing your transaction history, 
listings and reviews – also shown on an 
interactive Google map.

Whenever you’re sending out 
communications that aim to advertise 
your services, be sure to include a 
snippet of a positive client review. 

Whether it’s an email campaign, social 
media post or a digital advertisement, 

review snippets are worth their weight in gold 
towards building your brand and public profile.

It’s a good idea to have your finger on the pulse for your review platforms 
(especially on large domains like Google). Prompt responses to both positive and 
negative reviews shows your clients you’re proactive and care about both your 
business and theirs. Plus, it’s beneficial for your SEO too.

In this chapter, we'll explore various ways on how you can transform your reviews into new 
listings.

Use reviews to help boost your 
Google search ranking. 

Speaking of SEO, positive reviews can 
significantly improve your Google search 
ranaking. Encourage your clients to mention 
specific keywords like location and the 
services you provide in their reviews to 
optimize your visibility in search results. To 
summarize: more reviews, more prospects.

Turning your Reviews into New 
Listings: Using Reviews in Marketing 
and Sales

Chapter 4: 

   Utilize review snippets in  
your marketing materials.

   Turn your positive reviews into success stories.
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   Turn your positive reviews into success stories.

Whenever you’re sending out communications that aim to advertise your services, 
be sure to include a snippet of a positive client review. Whether it’s an email 
campaign, social media post or a digital advertisement, review snippets are worth 
their weight in gold towards building your brand and public profile.
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