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When it comes to sharing your reviews and building your online reputation, it's essential 
to consider the  popular review platforms where potential clients are actively searching for 
real estate agents. Realtor.com, and Google are among the top platforms that buyers and 
sellers turn to when evaluating agents. These platforms offer extensive visibility and reach, 
allowing you to showcase your expertise and attract new clients.

Exploring the Review Landscape: 
Realtor.com, Google, and Beyond

Chapter 2: 

Start 14 day free trial today

While these platforms are valuable in their own right, they aren’t mutually exclusive – why 
limit yourself to one, when you can have them all? RateMyAgent lets you leverage the 
power of a single review across multiple platforms effortlessly.

A brief overview:

Realtor.com is an online platform 
designed for real estate professionals, 
offering an extensive database of 
property listings and agent profiles. 

By actively managing your profile and 
incorporating client reviews, you can 
enhance your credibility and capture the 
attention of potential clients who are 
actively engaged in the home buying or 
selling process.
 

Google, as the world’s most widely used 
search engine, plays a crucial role in 
your online presence. Positive reviews 
on Google can significantly lift your 
search engine ranking and increase your 
visibility to local clients.

With the majority of buyers and sellers 
relying on online reviews to inform their 
next decision, having a strong presence 
on Google is essential to securing new 
business.

With a RateMyAgent profile, you can consolidate your reviews from various 
sources and share them seamlessly across platforms like Realtor.com, Google, 

and even your own website helping with your SEO.

This streamlined approach saves you time and maximizes your review visibility, 
helping your name (and your excellent track record) appear where potential 

clients are looking.
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While encouraging clients to leave reviews is crucial, making the entire process easy and 
seamless is equally important. 

Effective Strategies to Encourage Your Clients to Leave Reviews:

1.  Make it your MO: At the start of any transaction, let your clients know you 
regularly ask for reviews, emphasizing how much their feedback means to 
your business. This speaks volumes about your focus on your personal and 
professional growth.

2.  Pick the right moment: Request reviews shortly after your transaction, 
with your clients' positive experiences still fresh in their minds. Even better, 
streamline and automate your review requests with RateMyAgent and 
choose when you’d like to send the request – at the close of sale, or a delay 
of two, three or five days later.

3.  Provide clear instructions: Make the barrier to entry as low as possible 
for your clients when they’re leaving you a review. When sending a review 
request, add in a few simple steps guiding your client on the platform of your 
choice, reminding them that it only takes a few minutes of their time.

Top Tip: RateMyAgent’s review requests have no sign-up 
requirements, and also send requests via email or SMS, making the 
whole journey as simple as possible for your clients.

4.  Personalize your request: Personalized requests usually achieve a higher 
response rate. Taking the time to establish a personal connection and 
showing genuine gratitude will motivate clients to share their positive 
experiences with you.

5.  Follow up (the smart way): If you haven’t received a reply from your client, 
don't give up. Sending a follow up email or even a friendly call to remind 
them about your request is a great idea. If you’re looking to save time 
(especially when juggling multiple clients), RateMyAgent can help with 
automated follow-up emails reminding your clients to leave a review.

While these strategies will help lift your review response rate, we know it can be tedious 
to juggle spending time with your clients and managing your administrative tasks. That’s 
where RateMyAgent and our industry-leading feature, Easy Reviews, can help. 

Easy Reviews automates the entire 
customer review process, cutting 
your time spent managing different 
platforms, accounts and inboxes. 

You’ll remain in full control at all 
times, with options to personalize 
your review requests, set custom 
email delays and even cancel a 
request if you change your mind. All 
you have to do is set and forget – 
then sit back and watch your pool of 
reviews grow.

With 2.5x the response 
rate compared to industry 

standards, try RateMyAgent 
for yourself and watch your 

reviews flood in

Start my 14 day free trial today

Request Reviews Like a Pro:
Best Practices for Maximum Results

Chapter 3: 

Did you know that of 
consumers are more likely 
to leave a review if they’re 
asked to by a business 
directly?86% 

Don’t ask, don’t get – as pointed out by Brightlocal’s 2023 
consumer research survey5.
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